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Introduction
Touring is one of the core traditions of Rugby at all 
levels. From tales of the 1974 Lions, through the local 
5thXV annual Easter jaunt, to schoolboys on their first 
experience of touring, there is a common thread; of 
lifelong bonds forged and unforgettable memories both on 
and off the field.

As we look to further build our relationship with school 
coaches and Directors of Rugby, we are starting a number 
of projects that we hope will be of interest to you. The first 
such project has been to undertake a survey on school 
rugby tours. From which locations are most popular, 
through how much is spent, to how good is the support 
from the tour companies; we have covered a wide range 
of areas that will give you both insights into the market 
and a reference point for what you do with your own tours.

We are also delighted to introduce Burleigh Travel as our 
exclusive commercial partner for this survey. Chris and 
his team are one of the leading independent school rugby 
tour companies. Give him a call or drop him and email 
and get to know them and what they can offer.

There is no doubt that touring has become an expensive 
business.  Long haul destinations are becoming 
increasingly popular, tour party sizes are increasing and 
legislation is demanding an ever higher number of adult 
supervisors accompany the tour. It may no longer be a 
once in a lifetime event, but it retains its magical qualities 
to the players. 

There is one overwhelming theme that comes out of this 
survey – schools see rugby tours as a fundamental part 
of the life experience that each school offers to its pupils. 
We have included many of the comments received on this 
subject at the end of our survey to allow you to see the 
overwhelming strength of feeling on this.

In essence, touring is a part of what makes rugby special.

Angus Savage 
Editor 
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South Africa is the 
‘go to’ destination

Average tour cost 
is more than £2,500 

per head 

Market is 
dominated by Tui 

Travel, throught its 
Edwin Doran and 
Gullivers brands

Generally a good 
level of satisfaction 

with tour 
companies

70%+ of tours 
have more than 40 

people

Very low  
awareness  

amongst coaches 
of the majority of 

touring  
companies

£150 average spend 
per person for tour 

kit

Giving a life 
experience to 

pupils is the over-
riding factor for 

touring

75%+ of tours are 
for the following 
year’s 1st/2nd XV 

squad

Coaches are the 
real decision 

makers on where to 
tour and price

Arranging 
appropriate fixtures 

is getting harder

Tour companies 
could provide more 

support on risk 
assessment 

RUGBYRUGBY

2015 Survey Highlights
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School Rugby Tour Survey

2015
Life Experience
The overriding message coming out of our survey is that rugby tours are seen 
as a major part of the life experiences that your schools offer pupils and are 
considered as a very important part of the their personal development.

100% of all coaches surveyed considered this area to be an important part of 
what their school offered to pupils. This was the only aspect of our survey that 
received such an unequivocal response.

Life skills and experiences have always been an important element of what 
the top schools have sought to give to their pupils beyond their core academic 
education. In recent years the importance of these aspects of school life have 
grown in importance and are now heavily promoted by most schools in their 
marketing. It appears that many schools closely monitor each others activity 
in areas such as rugby tours to ensure that they are not falling behind in the 
perceived quality of the opportunities offered compared to their competitor 
schools.

What does this tell us? Location becomes increasingly important, not just from 
a rugby perspective, but from the quality and depth of non-rugby activities.

Importance of life experience in tours

Very 
important

82%

Important
18%
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Location, Location, Location
Tour location was the regarded as the most important factor in choosing a 
tour, ahead of price. This is not to say that price was not considered 
an important feature and ranked a strong second, 
but highlights the theme that 
runs throughout our survey of the 
importance of the life experience 
elements of touring.

What was clear is that the traditional 
‘big three’ rugby nations down under, 
Australia, South Africa, and New 
Zealand, remain the destinations of 
choice, but with Argentina closing in quickly.

What was perhaps more surprising was how 
much their popularity differed. South Africa is 
by far and away the most popular touring destination 
of the last decade 78% of schools have toured 
there. While costs, as can be seen from the airfare costs 
comparison, non-rugby activities and climate are all factors, 
given the overall costs of long haul tours as highlighted 
elsewhere in this review, South Africa’s dominance could be 
seen as surprising.

With touring destinations largely split between short haul pre-
season type tours in the UK and France, and long haul tours of 
the big Southern Hemisphere nations, what comes through in the 
detailed survey is the growing popularity of South America and 
the slightly more unusual destinations such as the UAE, Chile, 
Namibia, and the Pacific Islands.

What can we learn from this? A number of things, one being that New Zealand 
appears to be a heavily under-toured destination, given that just 37% have 
toured there compared to 53% in Australia and a whopping 78% in South 
Africa. Climate may play a part, with hard New Zealand winters, but is a 
country that is not short on non-rugby experiences. Perhaps it is the rugby 
reputation of the country that pushes teams towards other alternatives.

Secondly, that South America is becoming a more and more viable touring 
destination. Schools who have perhaps been nervous of choosing South 
American nations for fear of a backlash from parents over the quality of 

Airfare Comparison
Destination Price
Cape Town £989
Sydney £1,130
Auckland £1,335
Buenos Aires £1,091

Based on British Airways lowest published economy 
airfare for one passenger, flying from London on 14 
July 2016 and returning 28 July 2016 - no group or tour 
company discounts applied

fixtures/competitiveness for their money need not worry, clearly it is a popular 
option.

Thirdly, with most schools touring long haul, even to unusual destinations 
like the Cook Islands, those who have been nervous of pushing that option 
in the past can see that it is very much possible and normal, which hopefully 
gives more schools the confidence to play farther afield and in a range of 
destinations.

And if you fancy a guaranteed good tour – it looks like South Africa is your go 
to place!
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Touring parties
The most striking statistic that came from our survey was the sheer size of 
touring parties now. Nearly three quarters of schools, as you can see above, 
toured with more than 37 players. Or, to put it another way, with a squad 
bigger than that with a British and Irish Lions touring party would have. Some 
went as high as eighty players.

The average number of staff spaces on tour was 5, though naturally this figure 
is largely driven by the overall party size. One feature highlighted was the 
need to ensure that adequate staff numbers were available to deal with the 
potential need to have someone stay behind with an injured player if the rest 
of the party needed to move on to the next location. A precaution that also 
flagged up the question of whether a school tour should be bringing their own 
medical staff with them too. 

The 1st and 2nd XV squads were the clear focus of tours for most schools. 
For the 1st and 2nd XV squads, 8% were offered annual tours, 57% biannual 
tours and 41% every third year or less. Future planning and teambuilding was 
at the core of these tours with 73% of senior tours tak-ing the following year’s 
squad.

At the younger end, 30% of coaches indicated that they never ran tours for 
the Colts or younger. However, somewhat surprisingly, for those who did, tour 
frequency was relatively high with annual or biannual tours were offered for 
33% at Colts level, 42% for U15s and 52% for U14s.

What did come across was that in 41% of schools, the touring structure 
does not allow every-one in the senior squad the opportunity to tour during 
their school career. Given, as stated in the outset of this survey, that the 
overwhelming view on touring was that it is a vital part of the life experiences 
that schools offer, this seems to be a huge opportunity missed for those pupils.

Several coaches have commented that it is their school’s objective to give the 
opportunity for each player tour at least once in their school career, rather than 
necessarily, ensuring that eve-ry player has the opportunity to tour as part of 
the senior squad. In addition, it balances the touring workload across a wider 
pool of coaches. 

Player take up of touring places is, as expected, very high with almost 
three quarters of coach-es reporting over 80% and almost half at over 90% 
acceptance levels. 

Size of tour parties

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%

17-22

23-27

28-32
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37-40

More than 40

Tour frequency

Squad makeup
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Colts
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Every second year

Every third year

< Every three years

Never

Current 1st XV 
squad

8%
Current 1st 
and 2nd XV 

squad
19%

Next year's 1st 
XV squad

6%

Next year's 1st 
and 2nd XV 

squad
67%
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Accommodation
Over recent years the trend has been very much towards staying in hotels 
and with local families with only 39% of schools having used hostels over the 
last 10 years. The choice between hotels and local families generally depends 
on the type of tour and often is driven around the fixture list combined with 
travel further afield for the non-rugby activities.

There appears to be limited enthusiasm for hostel type accommodation going 
forward with only 24% of those surveyed indicating they would be likely to use 
hostels in future against a clear 39% saying they would definitely not use it. 

The inference appearing to be that given the cost of tours nowadays, pupils, 
and more likely their parents, expect to be accommodated somewhere 
decent. One option not listed but that cropped up as increasingly popular was 
using University halls as accommodation, an option that some schools appear 
to have found advantageous. However, accessing such accommodation can 
be challenging given the time of year that most tours take place.

What really matters to schools
We asked respondents to rank various aspects relating to a tour in terms of 
importance, first and second by a large margin was location followed by price. 
We would not look to overly draw too many conclusions from which of these 
was rated most important, but rather that the clear importance of location 
underpins the theme of the tours is predominantly about a life experi-ence for 
the pupils as part of the overall educational package provided by each school. 

In looking behind the headline data, one of the most interesting areas was in 
the relevance of previous experience with using a particular tour company. 
While this was rated an overall 4.8/8 in terms of importance, the views were 
very polarized. 37% of those surveyed ranked it in their top 3 and at the 
same time 39% ranked it last or second last in terms of importance. It is clear 
that for some, once they have identified a tour company that has delivered, 
they will be very loyal to that company. Perhaps explaining why some of the 
smaller companies are struggling to be noticed. 

Training facilities, non-rugby options, input from tour companies and quality of 
accommodation all were seen as less important factors. 

While life experience for the pupils is consistently seen as the most important 
reason for tour-ing, team bonding comes a close second. The importance 
place by coaches of the team bond-ing aspects of the tour can be seen in 
conjunction with 73% of respondents highlighting that the tour party was the 

Accommodation types used

0 20 40 60 80 100

Hotel

Hostel

Local Families

Have Used Would Probably Use in Future

May Use in Future Would Not Use

0 2 4 6 8

Training facilities

Non-rugby options and activities

Level of input from a tour …

Accommodation quality

Previous experience with a …

Strength of opposition

Price

Location

Rating average (8 highest/1 lowest)

Ranking of tour priorities
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following year’s first or first and second 
XV squads rather than those of the 
season just finished. Most coaches are 
telling us that getting the squads for 
the coming season to really know each 
other, fighting for places and learning to 
work together, determines much of the 
success of the coming season. A tour is 
the ideal platform for this.

We see an interesting aspect of this 
assessment to be to allow individual 
schools to evaluate how their priorities 
rank against their peers and to 
determine whether this is a feature in 
their success or otherwise the following 
season. 

What does it all cost?
Touring is expensive and the costs have been moving up steadily over recent 
years. Our survey show that 86% of tours now cost more than £2,000 per 
pupil and 12% more than £3,000. We estimate that for long haul tours, the 
average price is over £2,500.

Given these costs, it is perhaps somewhat surprised that while parental 
disagreement over costs may have been seen as the biggest issue arising 
with tours, this was only seen as more than an occasional issue by 16% of 
coaches.

Parents, it seems, are generally happy to pay whatever it costs. Or, perhaps 
more likely, they do not want to force their child to miss out or to rock the boat.

At the other end of the cost spectrum, the cost of shorter pre-season tours in 
the UK and Eu-rope were regularly under £1,000.

One theme that has emerged from discussion with parents is that they would 
like schools to present the life experience aspects of tours more.  The typical 
briefing a parent receives is from their son along the lines “I have been invited 
on the rugby tour to country X this summer. It costs Y”. Full details obviously 
later arrive but they have already mentally had to make the call based on two 
facts that, as our survey shows, are not the overriding priority of the schools. 
That would be the life experiences.

We looked into fundraising by schools for tours, where 18% did no fundraising 

Importance to schools

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Coaches getting to travel
To keep up with what rival schools

Trying out new styles of play and combinations
Aiding selection for the regular season

Coach bonding
Experiencing different styles of rugby

Pre season fitness
Part of the 'wider opportunity' the school offers

Team bonding
Life experience for the pupils
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Less than 
£1500

8%
£1500-£1999

6%

£2000-£2500
49%

£2500-£3000
25%

£3000-£3500
12%

Tour costs per player
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and 71% did some fundraising, but to no more than 25% of the costs. The 
general message seemed to be that fundraising was more focused towards 
ancillary areas such as bespoke tour kit.

In our survey, the average spent by schools on tour kit for pupils was £150 per 
person, with 71% of schools spending over £100 and 41% more than £150 
per person and 20% more than £200 per person.

With typical tour parties being more than 40 people, this would suggest 
average budgets of around £6,000 and with many increasing through £10,000.

With an ‘average’ tour, consisting of 40 pupils costs about £100,000. A high 
headline figure, which goes to show what a critical job selecting the right 
touring company is.

Tour companies
Coaches in general have rated their experience with their tour companies 
highly with 80% rat-ing the experience as good or very good. This is a 
ringing endorsement of the services that the tour companies provide and the 
investment that both school and tour company put into making each tour a 
success. As one commentator put very succinctly “it is unrealistic to expect 
that there will be no issues, but it is how the company deals with issues when 
they arise that shows you how good they really are”.

While the overall view of the tour 
companies was very positive, 
where did they shine and where 
could they do better? 

It appears that the biggest issue 
coaches had was the quality of 
tour matches that are organ-ised 
by tour companies. That said, 
given that quality of matches was 
seen as one of the less important 
aspects of touring by schools and 
the majority were still very happy 
with the quality, it is important, but 
not something to be blown out of 
all proportion. However, it seems 
reason-able that if tour companies 
are to focus on a particular area, it 
might be that.
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£101-150
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£151-200
20%

£201-£250
6%

£250+
14%

Tour kit costs per player
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Our discussions with tour companies have highlighted the increasing difficulty 
in securing the ideal quality of opposition, particularly in South Africa. As one 
company told us “everyone going to Cape Town wants to play Bishops, but 
they only host two touring matches each year”. We are hearing that some 
schools have been disappointed with the fixtures they have been able to be 
arranged for them in South Africa and by all accounts, it its popularity as a 
destination con-tinues to grow, then this will become an ever greater struggle.  

Price, not surprisingly, had a few negative responses, but with less than 5% 
rating it worse than ‘OK’, it shows that schools feel that overall the deal is 
working for them. We were not surprised by the relatively low level of good 
ratings; there are not many who would want to admit that they would be happy 
paying more.

At Fifteen Rugby we meet many tour companies on our travels around the 
country and so had a particular interest in understanding which companies 
were achieving success. We were very surprised to find out for a very 
significant number of the tour companies offering school tours there was very 
low awareness of the company amongst coaches, either never heaving heard 
of the company or only aware of the name.

What particularly surprised us was how few Tour Companies schools had 
used, indeed how few tour companies schools had even heard of. We had 
15 companies outside of the Top 5 where we asked detailed awareness 
questions, shown in the table opposite, yet only a handful are regularly used 
or even known about.

On the other side of the scale two most popular companies, Edwin Doran 
and Gulliver’s Travels, are actually both part of Tui Travel (formerly Thomas 
Cook), together with some other niche touring companies which are also part 
of that stable. As they approach the market separately, this appeared to be 
something that was not widely known in the coaching community.

We read much today about start up culture and disruptive businesses. 
Perhaps, we need to keep an eye open for this happening in school tours.

“everyone going to 
Cape Town wants to 
play Bishops, but they 
only host two touring 
matches each year”

Tui Travel dominates 
the market through 
their Edwin Doran 
and Gulliver’s Travels 
operations

Top Tour Companies
1. Tui Travel (Edwin Doran and Gulliver’s)
2. England Rugby Travel
3. Living with the Lions
4. Bundu Bashers
5. Burleigh Travel
Ranked by frequency used in last 10 years

0% 20% 40% 60% 80% 100%

Used

Know a reasonable amount 
about

Know the name only

Do not know

Awareness of tour companies outside Top 5
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Tour organisation
Generally speaking, it seems that for the majority of schools, there are not too 
many major dif-ficulties when organising a tour.

41% of coaches identified that sometimes they had difficulties in knowing 
which tour compa-nies to use and 29% sometimes, or more frequently, had 
difficulties in obtaining comfort on the reliability of tour companies. Similarly, 
there was also 35% say at least sometimes there was a lack of cost options 
provided by tour companies, indicating that there is a degree of sen-sitivity to 
the increasing costs of tours within the coaching community. 

Similarly, 31% of coaches noted that facilities were sometime not up to what 
they were look-ing for, albeit that their assessment of the facilities they actually 
have used was much better.

Tour companies providing travelling tour coordinators was an area that had 
a very diverse range of views, with only 55% of coaches seeing this as 
important or very important. To the extent that coordinators were perceived as 
useful, their value was mainly relevant within the touring country, rather than 
from the UK. It was also noted that in country tour coordinators importance 
increased for non-English destinations.

We looked into the area of risk assessments in some detail. Across all the 
areas of our survey, the support provided by touring companies on risk 
assessments was the area that stood out for the broadest range of views from 
coaches. 

49% of coaches felt that the level of support was from satisfactory through 
to exceptional, with 51% seeing more as being required, with a very broad 
range of views from no support whatso-ever through to excellent support. 
The diversity of range of views in this area, we believe, re-flects three areas; 
the actual support offered by different tour companies, the differing expec-
tations or needs of individual coaches and support being available, but not 
necessarily request-ed. There is no doubt in our mind that irrespective of 
anyone’s views of the benefits of risk as-sessments, this is an area that is only 
ever going to become more complex and there is a great opportunity for tour 
companies to ‘up their game’.  

In essence, would schools be more likely to choose a touring company if 
they knew that it was going to relieve them of a lot of risk assessment work? 
Schools know that the ultimate respon-sibility for this area lies in their hands, 
but at the moment there seems to be a lot of uncertain-ty as to how much can 
or should be picked up up by tour companies.

While the overall message from coaches to tour companies is positive, there 
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are some clear messages for tour companies on how to move the bar up to 
the next level.

Coaches see it as very important that tour companies are properly registered 
to provide the protection that schools are looking for, with 88% of respondents 
seeing this a very important. Similarly, 55% rate having a tour company 
representative as an important feature as part of their decision making, with 
this taking higher importance where the destination is non-English speaking 
and with a focus on having the representative available for support at 
destinations, rather than accompanying for travelling. 

One area of note was that many schools appear not to be aware that they 
need the permission of England Rugby Schools (formerly the ERFSU) in order 
to tour abroad.

Decision makers and support
Almost exclusively, our survey confirms that the heads of rugby or sport are 
the decisions makes for all key aspects of the tour; location, price and tour 
company, with the headmaster or bursar signing off on price in less than 8% of 
cases.

It should be noted that we were very specific in our question on this area and 
asked coaches to ignore the final sign off by a headmaster if it was seen to be 
nothing more than a formality, rather than a genuine challenge.

Similarly, coaches reported almost universal support from headmasters and 
boards/governors for their tours. 

From a personal perspective, coaches see organising tours in a positive light 
with 41% seeing it as an enjoyable experience, with the others view tour 
organisation as part of their job. Most importantly, for the benefit of future 
generations of tourists, no coaches saw it as a chore!

For coaches, as well as pupils, it seems that many also see it as all part of 
gaining those life experiences. However, there was an important message 
emerging which is the organisation of tours is becoming ever more 
complicated as the obligations on schools and coaches increase. The tour 
companies cannot remove this responsibility from the schools, but the winners 
going forward will be the ones that can step their support up to the next level.

Importance of tour coordinators
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Neither 
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18%
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Burleigh Travel are pleased to be the exclusive 
commercial partner for Fifteen Rugby’s 2015 
School Rugby Tour Survey and in doing so, be 
able to play our part in supporting the work they 
do in raising the profile of schools rugby.

With over 20 years of experience in arranging 
overseas rugby tours to the top destinations 
across the world, our knowledge and attention 
to detail enables us to work closely with school 
rugby coaches to provide the perfect rugby tour.

A significant proportion of our school rugby tours remains the traditional 
summer tour for the 1st XV, increasingly to long haul locations such as South 
Africa and Australia as a key part of schools delivering their life experience for 
their pupils and rewarding that group’s commitment to their rugby throughout 
their school career.

We also cover the more developing nations with tours to locations such 
as Canada, that are all individually crafted by us to meet each team’s 
expectations. For King Edward’s, Birmingham, we arranged matches there 
against representative State sides, participation in festivals, together with 

a range of great sightseeing activities and overnight 
wilderness stays. Their rugby development, team bonding 

and having an overall great experience was clear to see.

We also see strong interest in the 
shorter, European based, 

more focused 

tours. Less expensive, these are proving increasingly popular for the younger 
teams. 

By touring with a fresh group of Yearlings or Junior Colt players, many 
coaches have commented on the the impact they see in these players through 
the rest of their school career. 

This will often be the group’s first experience of an overseas school rugby 
tour and the memories and friendships created will never be forgotten. For 
those of us who have been around rugby for any length of time, we know the 
importance of touring in the culture of the game. 

For the recent junior tour that we arranged for 
St John’s School to the South of France, Will 
Greenwood summed it up perfectly in his You Tube 
good luck message to the boys before they went on 
their way.  [Click Here] 

For St John’s, this was a five day tour where they 
enjoyed two fixtures, a day’s white water rafting and 
a visit to the Nouveau Stade Velodrome to watch Toulon v Toulouse, to watch 
the galaxy of rugby greats on show.  The destinations for these tours can vary 
but the short, European tour is proving to be a very popular and productive 
format.

At Burleigh Travel, we feel that we truly 
understand the 
importance for 
schools in 

https://youtu.be/geEyuhPA2Fw
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today’s world of making sure that a rugby tour delivers a rich and rounded life 
experience. The rugby side is important, but there is a lot more goes into a 
truly successful tour, for the players, school and parents to feel satisfied. 

As an independent company, we are fortunate to be able to invest the 
time to not only craft the ideal tour for each schools but to build long term 
relationships and focus on the future every bit us much as the current tour. We 
have one of the largest teams focused on schools travel, rich in experience 
and commitment. 

With the countdown to the RWC 2019 in Japan started, we already have a 
number of teams looking on this as a destination. We expect this trend to 
continue and  are starting to put together some interesting Japanese tour 
packages.

With Fifteen Rugby on the touchlines and in close contact with schools 
and coaches, we are delighted that our partnership with them will 
complement our existing knowledge to ensure we deliver 
suitable fixtures and 

an overall 

package to meet each school’s objectives.  

As you would expect, we are members of ABTA and ATOL.  We also are 
members of the School Travel Forum which means we can take care of much 
of the risk assessment and safety aspects of the tour and allow the rugby 
coaches to concentrate on the playing and development aspect of the trip.

As the owner of Burleigh Travel, I am proud of the team that works with me, 
ensuring that every day we get it right for each school. You may already 
work with a tour company and are happy with them, you may be looking 
for someone to provide something new, or you may want to see how we 
compare. Whichever way, we would be delighted to get to know you, so 
please contact me by phone or email below.

Chris Kite     01453 755733 
Director     chriskite@burleightravel.co.uk 
Burleigh Travel Ltd     http://www.burleightravel.co.uk  

 

mailto:chriskite%40burleightravel.co.uk?subject=2015%20school%20tour%20survey
http://www.burleightravel.co.uk%09%09
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Our final thoughts

We looked at the overall survey results, our discussions with parents, 
coaches and travel companies over the last few months with a view to 
seeing what could make a real difference in school rugby tours.

• Establishing an all parties protocol between schools and the tour 
company industry on supporting risk assessments. The is an 
area where the RFU and HMC could step in and add real value to 
everyone.

• Difficulties in arranging the right quality of fixture availability may 
require some radical solutions. We believe the growth of overseas 
tournaments is inevitable, but will need to be reciprocated in the 
UK.

• Better forward communication from many schools to parents about 
long term tour plans and objectives of touring.

• Many tour companies have very low profile and need to up their 
game on marketing to provide genuine alternatives for schools.

• The market is ripe for an emerging, innovative tour company to 
disrupt the status quo with a new approach.

Our thanks to the many coaches who took time out of their summer 
to respond to our survey. We have been delighted by the response 
and are confident that the feedback will provide some real insights for 
everyone involved.

Angus Savage 
Editor
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“They play an important part in the rugby and educational development of pupils and 
are life experiences.”

“Integral part of a young person’s sporting and cultural education.”

“They are the highlight of the boys and staffs time at the school.”

“Great fun and very worthwhile for everyone.”

“Very much worthwhile.”

“They are stressful and very hard work which parents and students often disbelieve 
but I would happily not take tours if I didn’t think they were a trip of a lifetime for the 

pupils and beneficial to the preparation of teams for the new season.”

“Brilliant. A great experience for all.”

“I think they are brilliant. It is a great opportunity for our players to play matches in a 
different environment. We want to always take on the best possible opposition whilst 

on tour. If we lose then in most cases that is the better experience.”

“An opportunity to provide a fun, team-building, challenging and educational 
experience for youth rugby players away from their normal playing environment.”

“An important life experience”

“A must for progressive schools!”

“Outstanding experience for all concerned.”

“Important and necessary for pre-season preparation, player and team development, 
and cultural enrichment.”

“Great fun!”

“Essential part of School Sport opportunity.”

“Excellent.”

“Important in terms of retention of senior boys playing rugby and the development 
of rugby in the school. Also it’s a great experience for the boys that they will never 

forget.”

“Worthwhile and something that all senior players will expect in their time at school.”

“Very important for development of the kids.”

“Positive if there wasn’t as much paperwork!!!”

“Essential part of the rugby programme and overall offering to pupils.”

“A great team bonding and way to prepare for the season whist seeing new parts of 
the world.”

“Valuable experiences.”

“Crucial to individual conditioning and technical preparation for the new season. 
Crucial to team bonding, cohesion & organisation for the new season, which is why 

we go every year.”

“Life changing for all involved.”

“Essential and a great part of the game!”

“A great opportunity for boys to share memories with mates and bond as a team.”

“Very worthwhile.”

“Hard work, full on, but invaluable!”

“Providing students opportunities and experiences that will further add to their 
memory and experience of school rugby/sport.”

“Very enjoyable and important.”

“Essential.”

“Crucial tool to engage and motivate students to wish to raise the level of their 
performance.”

“A trip to remember for life.”

“They are brilliant but should, primarily, be about the experience.”

“A fantastic memory making experience for students and staff alike.”

“A very important part of building rugby within a school.”

“Is a life experience - one that former pupils still come back to us and talk about with 
great fondness.”

“Enjoyable and worthwhile experience that gives the boys a fantastic opportunity.”

“A very important part of our Rugby Programme which depending on timings can 
either be a reward for a good group of players who are leaving or a great preparation 

for a new season.”

“A fantastic experience for pupils.”

Life Experience
Quotes from the Coaches
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